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Dear Sirs,

CORRIGENDUM

UNILEVER PAKISTAN LIMITED
Financial Results for the period January - March 2010

We refer to our earlier announcemeant and ragrat to inform that, due to a typo / clerical error
the financial figures were mentioned (Rupees in million); which may kindly be read as
(Rupaasg in thousands — 000's). Accordingly the comrected revised information and figures is

again reproduced below.

Despite rampant smuggiing of tea which affected the growth and profitability of the Baverages
category, healthy volume growth in the rest of the business resulted in aggregate sales increase of
16%. Nearly half the tea consumed in Pakistan i now smuggled, mainly through misuse of the
Afghanistan Transit Treaty {ATT1). The govemment is losing nearly Rs. 8 Billion in taxes. Your
company together with the Pakistan Tea Assodation and Pakistan Business Coundil is lobbying for
removal of incentive to smuggle through tax revenue-neutral adjustment in duties and GST/VAT.
Additionally it is seeking limits, basaed on Afghanistan’s genuine need, on what can be imported
under ATT.

In Quarter One, our focus remained on enhancing consumer and customer value through superior
preducts and by absorbing rising input costs. We also continued to invest behind brands. Inerease in
input costs, especially of maw tea resulted n lower gross margin. Efficient working capital

management reduced financial charges significantly. Earning per share grew by 4%.

Home and Personal Care
The MPC business strengthenad its market position by sharpening consumer focus. Surf continues

to consolidate its leadership. Lifebuoy and Sunsilk were the other star perfformers, achieving double
digit growth. The re-launch of Sunsilk with the “"Co-creations” campaign was wall received_bv. | _ _
consumers.



